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A B 0 U T Eg Best Version Media

Today Best Version Media "BVM" is one of the fastest-growing,
privately held media companies in North America. BVM
serves residents, homeowners, and local businesses across
the U.S. and Canada.

BVM helps businesses target and penetrate the market of the
most affluent buyers in their community. Our mission is to
bring neighbors and businesses together with a positive,
relevant, and family-friendly monthly magazine that is
customized to meet the needs of each neighborhood.

REACH

Franklin Lakes Living reaches mailboxes
of all Franklin Lakes' residents.

ENGAGEMENT RATE +90%

WWW.FRANKLINLAKESLIVING.COM
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OUR READERS

AFFLUENT, HIGHLY EDUCATED, AND ENGAGED CONSUMERS

« $163,411 MEDIAN HOUSEHOLD INCOME

e $146,931 MEDIAN HOUSEHOLD EXPENDITURE
 S600K - $8.5MM HOME VALUE RANGE

« READER AVERAGE AGE IS 45 YEARS OLD

« 20% ARE 60+ YEARS

« 40% HOLD A BACHELOR DEGREE

« 29% HOLD A GRADUATE DEGREE

WWW.FRANKLINLAKESLIVING.COM
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BUSINESS PROFILES

BUSINESS PROFILES introduce you and your business to the
community. It's an opportunity for you to share a compelling
story about how your company began, as well as your
company's mission and values.

Your business profile connects and endears you to the
community.

[ usmesseaons |
J‘n’ CBBQis SMOKING the Competition |

BUSINESS PROFILE

UNTUCKit -

SHIRTS TO TAKE YOU FROM
WORK TO WEEKEND - AND
EVERYWHERE IN BETWEEN

BY CHRISTINE CHRISTOPOUL
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WWW.FRANKLINLAKESLIVING.COM
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EXPERT CONTRIBUTORS

Expert contributors have an exclusive opportunity to
commuhnicate expert content on a quarterly basis,
distribute valuable insight and information to clients
and prospective clients - building credibility and
familiarity with your brand.

As an Expert Contributor you receive:

e Name and contact info positioned monthly on page 3
e A voice in the discussion

e Photo appears in contributing articles

e Tell your business story

WISDOM TEETH:
Is it Wise to Remove them?

BY MICHAEL A COSTELLO, DMD
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WWW.FRANKLINLAKESLIVING.COM
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EDITORIAL DEPARTMENTS

HEALTH & WELLNESS
ARTS AND CULTURE
EDUCATION

FOOD & WINE

HOLIDAY ENTERTAINING
HOME INSPIRATION

SPORTS

KIDS CORNER

PETS CORNER

RESIDENTIAL CONTRIBUTORS
PROFESSIONAL CONTRIBUTORS
SENIOR LIVING

'ADOPT A PET Would You

SIFFRINGER,
KEEPING HIS STICK
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FAMILY SHOWCASE

Franklin Lakes Living Magazine is of the people, by the people,
for the people.

Each month, we take the opportunity to showcase a family from
within the community. Their special and unique stories are
highlighted and celebrated.

Meet the _
DELUCCIA““; d =)

JACK WALLACE,
SPIRI N MOTION

WWW.FRANKLINLAKESLIVING.COM
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ADVERTISING OPPORTUNITIES

« FULL PAGE « CENTER SPREAD
« 1/2 PAGE o INSIDE FRONT COVER
« 1/3 PAGE - INSIDE BACK COVER @
« 1/4 PAGE « 2/3 BACK COVER
- 1/8 PAGE

SPONSORSHIP OPPORTUNITIES

« FAMILY FEATURE SPONSOR
« REAL ESTATE SPONSOR
« CONTENT SPONSOR

« EXPERT CONTRIBUTOR

FREQUENCY OPPORTUNITIES

- 12X ecceecee
« 24X
. 36 X

WWW.FRANKLINLAKESLIVING.COM
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ADVERTISEMENT SPECS

' IF YOU ARE SUPPLYING YOUR OWN AD: | IF BYM IS CREATING AN AD FOR YOU:

Please submit the following: Please submit the following:
1. Your ad, sized according to the dimensions below. + All text to be included in the ad
2. Color Mode: CMYK + Business logo (EPS, Al or PNG file preferred)
3. Ad resolution of 300 dpi. + Any images or photos you would like included

4, All ads require a border,

Acceptable file formats:
+ Adobe Acrobat PDF

ALL images and artwork MUST be
a minimum of 300 dpi at 100% size.

. ; Internet photos & images are usually
Adobe InDesign INDD 72 - 90 dpl and ARE NOT =
+ Packaged file to include all support documents to required resolution for print.

+ Adobe lllustrator Al, EPS, PDF, SVG Please, DO NOT submit images and lo
+ Adobe Photoshop PSD, TIFF, EPS, PDF or JPG ina MiumoftWordDonumma t i

] it el s ok redhig ‘ Accepted media for transmittal: Email

not be able to accept the ad, or there will be a fee for edits.

BVM does not design or accept ads that are created with a full bleed.
All ads must comply with the sizes shown below.

l-— 2 Page Spread —c‘

16" wide x 10" high

Back Cover
2/3 Page

Left Page Right Page Full Page

7.5% wide x 10" high 7.5" wide x 6.5" high

Horizontal
1/3 Page

7.5" wide x 3.25" high

: Vertical
Horizontal 1/4
1/2 Page Page .
7.5" wide x 5" high Horizontal 365 wide [|Horizontal

1/4 Page x5'high | 1/8 Page
7.5" wide x 2.5" high 365" Wx2.5"h
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LIVING LIFE ON THEIR OWN TERMS! AL
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WON'T YOU BE OUR

NEIGHBOR?

NELLA VELDRAN, PUBLISHER
CELL: 201.522.9743
NVELDRAN@BESTVERSIONMEDIA.COM

WWW.FRANKLINLAKESLIVING.COM



